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Executive Summary 

The tourism industry plays a vital role in Geelong Otway and the Great Ocean Road: it 

supports the local economy, provides employment opportunities, contributes to the area’s 

cultural landscape and has a positive impact on residents and businesses.  

 

The purpose of this report is to identify the travel trends for Geelong Otway and the Great 

Ocean Road for the period year ended June 2000 to year ended June 2010. It seeks to 

evaluate the travel performance of Geelong Otway and the Great Ocean Road over this period 

compared to travel to regional Victoria. For context, performance for Melbourne, the six 

biggest Victorian campaign regions, the whole of Victoria and Australia have also been 

included.  

 

The report concludes that both Geelong Otway and the Great Ocean Road have 

performed extremely well during the period year ended June 2000 to year ended June 

2010.  

 

Over this period:  

 Geelong Otway increased its market share of travel to regional Victoria in three of the 

five travel sectors.  

 Over the same time, the Great Ocean Road also increased its market share of regional 

Victoria in three of the five travel sectors. 

 The Great Ocean Road performed the best in terms of average annual growth in 

domestic visitor nights and 3
rd

 best in domestic overnight trips over the period 

(compared to the Victorian campaign regions, excl Melbourne).  

Over the same time, Geelong Otway had a higher average annual growth in domestic 

visitor nights than the Great Ocean Road and was one of the few regions which did not 

record a decline in domestic overnight trips. 

 The Great Ocean Road had the 4
th

 best performance in terms of average annual growth 

in both international visitor nights and international visitor over the period (compared 

to the Victorian campaign regions, excl Melbourne). 

At the same time, Geelong Otway had higher average annual growth of both 

international visitor nights and international visitors than the Great Ocean Road. 

 The average stay by domestic and international visitors was up in both Geelong Otway 

and the Great Ocean Road.  

 

The report also estimates that tourist expenditure in both Geelong Otway and the Great Ocean 

Road has increased substantially over the period year ended December 2000 to year ended 

December 2009. Visitors spent an estimated: 

 $1.2 billion in Geelong Otway. 

 $1.6 billion in the Great Ocean Road, with over $1 billion spent by domestic overnight 

visitors. 
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Over the last few years, there have been a number of major events that have had substantial 

impact on Australian tourism. For example, the September 11 2001 attacks; the Bali 

bombings in October 2002; the SARS outbreak in late 2002; and the start of the Iraqi war in 

March 2003 had a significant impact on Australians’ travel behaviour, with domestic 

overnight travel recording a peak in the year ended June 2003 and outbound travel recorded 

negative annual growth in both the year ended June 2002 and year ended June 2003.  

 

The year ended June 2000 and the year ended June 2010 were selected as starting and ending 

points for the analysis. This incorporates the latest results and avoids any peaks or troughs in 

domestic overnight travel (the biggest sector of Australian tourism). 

 

Other major events that have had an impact include: 

 Sydney Olympic Games in September 2000;  

 Bali bombing (October 2005); 

 Global Financial Crisis (2007 to present); and 

 Swine Flu (April 2009 to August 2010). 
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1. Key Findings 

1.1 Travel by Australians 

The domestic market represents around three quarters of total tourism consumption (i.e. 

actual and imputed spending) in Australia. This sector has not performed well over the period 

year ended June 2000 to year ended June 2010, with overnights trips down by 7.8%, visitor 

nights down by 11.0% and daytrips down by 9.6%. The poor performance of the domestic 

market can be attributed to increased competitive pressure from other goods and services, 

including overseas travel. Further, higher petrol prices have increased the cost of domestic 

travel by both car and air while also reducing the amount of income available for 

discretionary spending. 

 

In contrast, the outbound sector has boomed over the period with travel by Australians 

increasing by 93% over the period (note: to year ended March 2010 only). 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

## Note: Outbound trips to YE Mar 10 

 

1.1.1 Domestic overnight travel to Geelong Otway and the Great Ocean Road 

Change in market share is an excellent indicator of how well a region has performed 

compared to others. Geelong Otway’s market share of travel to regional Victoria increased 

over the period year ended June 2000 to year ended June 2010 (share of overnight trips was 

up by 2.1% points and share of visitor nights up by 3.2% points). 

 

Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

  YE Jun 00   YE Jun 10

Growth 2000-

2010

Domestic overnight trips ('000) 72,017 66,404 -7.8%

Domestic visitor nights ('000) 290,620 258,729 -11.0%

Domestic daytrips ('000) 167,054 150,963 -9.6%

Outbound trips ('000) ## 2,991 5,772 93.0%

Travel by Australians
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Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

 

Over the period, Geelong Otway experienced an average annual growth of 1.4% in visitor 

nights and was one of the few regions that did not record a decline in overnight trips. 

 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

 

Furthermore, the average stay in Geelong Otway was up by 0.4 nights to 3.3 nights as visitors 

spent more time in the region. 
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The Great Ocean Road also increased its market share of travel to regional Victoria over the 

period (share of overnight trips was up by 1.3% points and share of visitor nights was up by 

2.8% points). 

 

Compared to the Victorian campaign regions (excl Melbourne), the Great Ocean Road 

performed the best in terms of average annual growth in visitor nights (+0.7%) and 3
rd

 best in 

overnight trips (-0.7%) over the period. 

 

As for Geelong Otway, the average stay in the region was up over the period (+0.4 nights to 

3.4 nights). 

 

1.1.2 Domestic overnight travel to Melbourne and Victoria 

Melbourne is by far the largest source market of intrastate travel. It is also a very important 

hub for interstate travel to regional Victoria. 

 

Over the period year ended June 2000 to year ended June 2010, Melbourne outperformed the 

other four major mainland capital cities. It was the only city that experienced average annual 

growth in both overnight trips (+0.9%) and visitor nights (+0.2%). 

 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

 

Except for travel to Tasmania and overnight trips to Northern Territory, all States and 

Territories have experienced a decline in overnight trips and visitor nights over the period. 

Victoria increased its market share of domestic overnight travel over the period (share of 

overnight trips was up by 0.4% points and share of visitor nights was up by 1.5% points). 

 

1.1.3 Domestic daytrip travel to Geelong Otway and the Great Ocean Road 

As most destinations in Australia, Geelong Otway has had a decline in domestic daytrips over 

the period year ended June 2000 to year ended June 2010. 
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Geelong Otway’s market share of daytrip travel to regional Victoria decreased over the 

period (down by 0.8% points). 

 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

 

Over the period, Geelong Otway experienced an average annual decline of 2.0% in daytrips. 

 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 
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The Great Ocean Road also decreased its market share of daytrip travel to regional Victoria 

over the period (down by 1.1% points). 

 

Compared to the Victorian campaign regions (excl Melbourne), the Great Ocean Road had 

the 8
th

 best result over the period (an average annual decline of 2.1%). 

 

1.1.4 Domestic daytrip travel to Melbourne and Victoria 

Over the period year ended June 2000 to year ended June 2010, Melbourne had the 2
nd

 best 

result of the five major mainland capital cities (an average annual decline of 0.2%). 

 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

 

Except for Queensland, all States and Territories have experienced a decline in daytrips over 

the period. Victoria had the 3
rd

 best result (an average annual decline of 1.1% points). Over 

the period, Victoria’s market share of domestic daytrips declined by 0.3% points. 
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1.2 International tourism 

In contrast to the domestic sector, international travel to Australia increased substantially 

over the period year ended June 2000 to year ended June 2010. The September 11 2001 

attacks, the Bali bombings in October 2002, the SARS outbreak in late 2002 and the start of 

the Iraqi war in March 2003 affected international arrivals to Australia. Both international 

visitors and nights declined in year ended June 2002 and year ended June 2003. In the last 

few years, the Global Financial Crisis has reduced the growth rate of all international visitors, 

while exceptional growth in long staying education and employment visitors have ensured a 

very good growth rate of international visitor nights. 

. 

 
Source: International Visitor Survey YE Jun 10, Tourism Research Australia 

 

1.2.1 International overnight travel to Geelong Otway and the Great Ocean Road 

Geelong Otway’s market share of international visitor nights in regional Victoria increased 

by 3.3% points over the period year ended June 2000 to year ended June 2010, while the 

share of international visitors was unchanged. 

 

Over the period, Geelong Otway experienced an average annual growth of 2.1% in visitors 

and 7.7% in visitor nights. 

 

Furthermore, the average stay in Geelong Otway was up by 4.1 nights to 9.9 nights over the 

period as visitors spent more time in the region. 

 

 
Source: International Visitor Survey YE Jun 10, Tourism Research Australia 
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Source: International Visitor Survey YE Jun 10, Tourism Research Australia 

 

 
Source: International Visitor Survey YE Jun 10, Tourism Research Australia 

 

The Great Ocean Road also increased its market share of international visitor nights in 

regional Victoria over the period (up by 3.3% points), while its share of international visitors 

was down by 2.1% points. 
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Compared to the Victorian campaign regions (excl Melbourne), the Great Ocean Road had 

the 4
th

 best performance in terms of average annual growth in international travel (visitors  

+1.7% and visitor nights +7.2%). 

 

As for Geelong Otway, the average stay in the region was up over the period (+3.5 nights to 

8.4 nights). 

 

1.2.2 International overnight travel to Melbourne and Victoria 

As for interstate travel, Melbourne is a very important hub for international travel to regional 

Victoria. 

 

Over the period year ended June 2000 to year ended June 2010, Melbourne outperformed the 

other four major mainland capital cities in terms of average annual growth in international 

visitors (+3.5%). The city had the 2
nd

 highest average annual growth in international visitor 

nights (+8.1%). 

 

 
Source: International Visitor Survey YE Jun 10, Tourism Research Australia 

 

Except for international visitors to Northern Territory, all States and Territories have 

experienced growth in international visitors and visitor nights over the period. Victoria 

increased its market share of international travel over the period (share of visitors was up by 

4.0% points and share of visitor nights was up by 4.6% points). 

 

Victoria had the highest growth rates of all States and Territories over the period (visitors up 

by 41.3% and visitor nights up by 115%). 
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1.3 Expenditure 

Note: all expenditure is current values and relates to the period year ended December 2000 to 

year ended December 2009. 

 

Visitor expenditure in Australia increased in all sectors over the period, with the biggest 

increase in international expenditure (+67.0%).  

 

 
Source: Modelled visitor expenditure in Australia’s regions, 

YE Dec 00 to YE Dec 09, Tourism Research Australia 

 

1.3.1 Expenditure in Geelong Otway and the Great Ocean Road 

Visitor expenditure in Geelong Otway increased in all sectors over the period year ended 

December 2000 to year ended December 2010. Domestic overnight expenditure was by far 

the biggest sector, with an estimated $761 million. 

 

 
**Expenditure estimates have been derived and should be used as an indication only 

based on ‘Modelled visitor expenditure in Australia’s regions, YE Dec 00 to YE Dec 09’, 

Tourism Research Australia 

 

As for Geelong Otway, visitor expenditure in the Great Ocean increased in all sectors over 

the period. Domestic overnight expenditure was by far the biggest sector, with over  

$1.0 billion. 

 

 
Source: Modelled visitor expenditure in Australia’s regions YE Dec 00 to YE Dec 09,  

Tourism Research Australia 

 

1.3.2 Expenditure in Melbourne and Victoria 

Visitor expenditure in Melbourne and Victoria increased in all sectors over the period year 

ended December 2000 to year ended December 2010, with the biggest increase in 

international expenditure (+132% each).  

 

  

Australia   YE Dec 00   YE Dec 09

Growth 2000-

2009

Domestic overnight travel ($ million) 36,613 42,369 15.7%

Domestic daytrips ($ million) 12,594 14,683 16.6%

International travel ($ million) 9,733 16,257 67.0%

Expenditure, YE December 2000 to YE December 2009 (current values)

Geelong Otway   YE Dec 00   YE Dec 09

Growth 2000-

2009

Domestic overnight travel ($ million) 508 761 49.6%

Domestic daytrips ($ million) 348 378 8.8%

International travel ($ million) 22 89 309.4%

Expenditure, YE Dec 2000 to YE Dec 2009 (current values)**

Great Ocean Road   YE Dec 00   YE Dec 09

Growth 2000-

2009

Domestic overnight travel ($ million) 730 1,030 41.1%

Domestic daytrips ($ million) 427 466 9.1%

International travel ($ million) 32 121 278.1%

Expenditure, YE Dec 2000 to YE Dec 2009 (current values)
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2. Supporting graphs and tables 

2.1 Average annual growth by Victoriaôs six main campaign regions 

2.1.1 Domestic overnight 

 
Six main campaign regions in Victoria. Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

 

2.1.2 Domestic daytrips 

 
Six main campaign regions in Victoria. Source: National Visitor Survey YE Jun 10, Tourism Research Australia 
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2.1.3 International overnight 

 
Six main campaign regions in Victoria.  

Source: International Visitor Survey YE Jun 10, Tourism Research Australia 
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2.2 National travel tables 

 
Source: National Visitor Survey YE Jun 10, Tourism Research Australia 

## Note: Outbound trips to YE Mar 10 

 

 
Source: International Visitor Survey YE Jun 10, Tourism Research Australia 

 

  

  YE Jun 00  YE Jun 01   YE Jun 02   YE Jun 03   YE Jun 04   YE Jun 05   YE Jun 06   YE Jun 07   YE Jun 08   YE Jun 09   YE Jun 10

Domestic overnight trips ('000) 72,017 73,819 75,047 75,216 74,356 72,179 71,934 73,571 72,219 67,066 66,404

Domestic visitor nights ('000) 290,620 291,628 288,741 302,254 295,873 289,690 280,396 287,578 279,958 257,575 258,729

Domestic daytrips ('000) 167,054 152,765 142,302 143,260 137,900 131,151 131,601 138,815 137,898 141,437 150,963

Outbound trips ('000)## 2,991 3,204 3,033 2,995 3,450 4,094 4,386 4,703 5,144 5,240 5,772

 YE Jun 01 on   

YE Jun 00

 YE Jun 02 on   

YE Jun 01

 YE Jun 03 on   

YE Jun 02

 YE Jun 04 on   

YE Jun 03

 YE Jun 05 on   

YE Jun 04

 YE Jun 06 on   

YE Jun 05

 YE Jun 07 on   

YE Jun 06

 YE Jun 08 on   

YE Jun 07

 YE Jun 09 on   

YE Jun 08

 YE Jun 10 on   

YE Jun 09

Growth 2000-

2010

Domestic overnight trips 2.5% 1.7% 0.2% -1.1% -2.9% -0.3% 2.3% -1.8% -7.1% -1.0% -7.8%

Domestic visitor nights 0.3% -1.0% 4.7% -2.1% -2.1% -3.2% 2.6% -2.6% -8.0% 0.4% -11.0%

Domestic daytrips -8.6% -6.8% 0.7% -3.7% -4.9% 0.3% 5.5% -0.7% 2.6% 6.7% -9.6%

Outbound trips## 7.1% -5.3% -1.3% 15.2% 18.7% 7.1% 7.2% 9.4% 1.9% 10.2% 93.0%

Travel by Australians

Annual % change

  YE Jun 00  YE Jun 01   YE Jun 02   YE Jun 03   YE Jun 04   YE Jun 05   YE Jun 06   YE Jun 07   YE Jun 08   YE Jun 09   YE Jun 10

International o/night visitors ('000) 4,324 4,654 4,390 4,291 4,675 4,971 5,037 5,194 5,196 5,121 5,280

International visitor nights ('000) 108,474 125,445 119,882 116,035 132,070 129,240 145,216 159,542 161,232 174,160 182,677

 YE Jun 01 on   

YE Jun 00

 YE Jun 02 on   

YE Jun 01

 YE Jun 03 on   

YE Jun 02

 YE Jun 04 on   

YE Jun 03

 YE Jun 05 on   

YE Jun 04

 YE Jun 06 on   

YE Jun 05

 YE Jun 07 on   

YE Jun 06

 YE Jun 08 on   

YE Jun 07

 YE Jun 09 on   

YE Jun 08

 YE Jun 10 on   

YE Jun 09

Growth 2000-

2010

International overnight visitors 7.6% -5.7% -2.2% 9.0% 6.3% 1.3% 3.1% 0.0% -1.4% 3.1% 22.1%

International visitor nights 15.6% -4.4% -3.2% 13.8% -2.1% 12.4% 9.9% 1.1% 8.0% 4.9% 68.4%

International travel to Australia

Annual % change
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2.3 Expenditure tables 

 
Source: Modelled visitor expenditure in Australia’s regions YE Dec 00 to YE Dec 09, Tourism Research Australia 

 

 
**Expenditure estimates have been derived and should be used as an indication only 

based on ‘Modelled visitor expenditure in Australia’s regions, YE Dec 00 to YE Dec 09’, Tourism Research Australia 

 

  YE Dec 00  YE Dec 01   YE Dec 02   YE Dec 03   YE Dec 04   YE Dec 05   YE Dec 06   YE Dec 07   YE Dec 08   YE Dec 09

Domestic overnight travel ($ million) 36,613 38,262 39,929 39,589 39,955 39,252 41,697 43,545 44,625 42,369

Domestic daytrips ($ million) 12,594 11,630 11,878 11,739 11,142 12,397 12,906 14,675 14,414 14,683

International travel ($ million) 9,733 10,388 11,041 10,703 11,355 11,568 13,280 14,623 15,567 16,257

 YE Dec 01 on   

YE Dec 00

 YE Dec 02 on   

YE Dec 01

 YE Dec 03 on   

YE Dec 02

 YE Dec 04 on   

YE Dec 03

 YE Dec 05 on   

YE Dec 04

 YE Dec 06 on   

YE Dec 05

 YE Dec 07 on   

YE Dec 06

 YE Dec 08 on   

YE Dec 07

 YE Dec 09 on   

YE Dec 08

Growth 2000-

2009

Domestic overnight trips 4.5% 4.4% -0.9% 0.9% -1.8% 6.2% 4.4% 2.5% -5.1% 15.7%

Domestic daytrips -7.7% 2.1% -1.2% -5.1% 11.3% 4.1% 13.7% -1.8% 1.9% 16.6%

International travel 6.7% 6.3% -3.1% 6.1% 1.9% 14.8% 10.1% 6.5% 4.4% 67.0%

Annual % change

National expenditure, YE December 2000 to YE December 2009 (current values)

  YE Dec 00  YE Dec 01   YE Dec 02   YE Dec 03   YE Dec 04   YE Dec 05   YE Dec 06   YE Dec 07   YE Dec 08   YE Dec 09

Domestic overnight travel ($ million) 508 443 535 526 523 535 590 676 633 761

Domestic daytrips ($ million) 348 248 271 350 229 284 291 340 350 378

International travel ($ million) 22 36 39 39 32 38 61 58 61 89

 YE Dec 01 on   

YE Dec 00

 YE Dec 02 on   

YE Dec 01

 YE Dec 03 on   

YE Dec 02

 YE Dec 04 on   

YE Dec 03

 YE Dec 05 on   

YE Dec 04

 YE Dec 06 on   

YE Dec 05

 YE Dec 07 on   

YE Dec 06

 YE Dec 08 on   

YE Dec 07

 YE Dec 09 on   

YE Dec 08

Growth 2000-

2009

Domestic overnight trips -12.9% 20.8% -1.6% -0.7% 2.4% 10.2% 14.6% -6.3% 20.1% 49.6%

Domestic daytrips -28.7% 9.1% 29.4% -34.5% 23.9% 2.4% 16.9% 3.0% 8.1% 8.8%

International travel 67.7% 6.3% 0.1% -18.7% 19.5% 60.6% -4.1% 5.0% 46.0% 309.4%

Geelong Otway expenditure, YE December 2000 to YE December 2009 (current values)**

Annual % change
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Source: Modelled visitor expenditure in Australia’s regions YE Dec 00 to YE Dec 09, Tourism Research Australia 

 

 
Source: Modelled visitor expenditure in Australia’s regions YE Dec 00 to YE Dec 09, Tourism Research Australia 

 

  YE Dec 00  YE Dec 01   YE Dec 02   YE Dec 03   YE Dec 04   YE Dec 05   YE Dec 06   YE Dec 07   YE Dec 08   YE Dec 09

Domestic overnight travel ($ million) 730 638 737 739 741 735 782 900 902 1,030

Domestic daytrips ($ million) 427 320 343 425 286 340 363 431 425 466

International travel ($ million) 32 61 65 54 51 60 87 85 90 121

 YE Dec 01 on   

YE Dec 00

 YE Dec 02 on   

YE Dec 01

 YE Dec 03 on   

YE Dec 02

 YE Dec 04 on   

YE Dec 03

 YE Dec 05 on   

YE Dec 04

 YE Dec 06 on   

YE Dec 05

 YE Dec 07 on   

YE Dec 06

 YE Dec 08 on   

YE Dec 07

 YE Dec 09 on   

YE Dec 08

Growth 2000-

2009

Domestic overnight trips -12.6% 15.5% 0.3% 0.3% -0.8% 6.4% 15.1% 0.2% 14.2% 41.1%

Domestic daytrips -25.1% 7.2% 23.9% -32.7% 18.9% 6.8% 18.7% -1.4% 9.6% 9.1%

International travel 90.6% 6.6% -16.9% -5.6% 17.6% 45.0% -2.3% 5.9% 34.4% 278.1%

Great Ocean Road expenditure, YE December 2000 to YE December 2009 (current values)

Annual % change

  YE Dec 00  YE Dec 01   YE Dec 02   YE Dec 03   YE Dec 04   YE Dec 05   YE Dec 06   YE Dec 07   YE Dec 08   YE Dec 09

Domestic overnight travel ($ million) 3,846 4,306 4,185 4,356 3,912 4,239 4,297 4,533 5,011 4,594

Domestic daytrips ($ million) 1,366 1,181 1,068 1,309 1,024 1,098 1,233 1,357 1,468 1,558

International travel ($ million) 1,463 1,613 1,860 2,067 2,315 2,084 2,437 2,831 3,088 3,397

 YE Dec 01 on   

YE Dec 00

 YE Dec 02 on   

YE Dec 01

 YE Dec 03 on   

YE Dec 02

 YE Dec 04 on   

YE Dec 03

 YE Dec 05 on   

YE Dec 04

 YE Dec 06 on   

YE Dec 05

 YE Dec 07 on   

YE Dec 06

 YE Dec 08 on   

YE Dec 07

 YE Dec 09 on   

YE Dec 08

Growth 2000-

2009

Domestic overnight trips 12.0% -2.8% 4.1% -10.2% 8.4% 1.4% 5.5% 10.5% -8.3% 19.4%

Domestic daytrips -13.5% -9.6% 22.6% -21.8% 7.2% 12.3% 10.1% 8.2% 6.1% 14.1%

International travel 10.3% 15.3% 11.1% 12.0% -10.0% 16.9% 16.2% 9.1% 10.0% 132.2%

Melbourne expenditure, YE December 2000 to YE December 2009 (current values)

Annual % change
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Source: Modelled visitor expenditure in Australia’s regions YE Dec 00 to YE Dec 09, Tourism Research Australia 

 

  YE Dec 00  YE Dec 01   YE Dec 02   YE Dec 03   YE Dec 04   YE Dec 05   YE Dec 06   YE Dec 07   YE Dec 08   YE Dec 09

Domestic overnight travel ($ million) 6,907 7,372 7,489 7,706 7,321 7,562 7,796 8,398 8,970 8,395

Domestic daytrips ($ million) 3,312 2,834 2,681 3,101 2,580 2,894 2,956 3,383 3,633 3,738

International travel ($ million) 1,596 1,832 2,049 2,275 2,540 2,264 2,664 3,073 3,349 3,703

 YE Dec 01 on   

YE Dec 00

 YE Dec 02 on   

YE Dec 01

 YE Dec 03 on   

YE Dec 02

 YE Dec 04 on   

YE Dec 03

 YE Dec 05 on   

YE Dec 04

 YE Dec 06 on   

YE Dec 05

 YE Dec 07 on   

YE Dec 06

 YE Dec 08 on   

YE Dec 07

 YE Dec 09 on   

YE Dec 08

Growth 2000-

2009

Domestic overnight trips 6.7% 1.6% 2.9% -5.0% 3.3% 3.1% 7.7% 6.8% -6.4% 21.5%

Domestic daytrips -14.4% -5.4% 15.7% -16.8% 12.2% 2.1% 14.4% 7.4% 2.9% 12.9%

International travel 14.8% 11.8% 11.0% 11.6% -10.9% 17.7% 15.4% 9.0% 10.6% 132.0%

Victorian expenditure, YE December 2000 to YE December 2009 (current values)

Annual % change
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3. Notes 

3.1 Sources: 

Domestic overnight and daytrip travel: National Visitor Survey YE Jun 10, Tourism Research 
Australia.  

Domestic outbound travel: National Visitor Survey YE Jun 00 to YE Mar 10, Tourism 

Research Australia.  

International travel: International Visitor Survey YE Jun 10, Tourism Research Australia. 

Expenditure: Modelled visitor expenditure in Australia’s regions, YE Dec 00 to YE Dec 09, 
Tourism Research Australia. 

 

3.1 Methodology used to derive visitor expenditure for Geelong Otway 

Per night / per visitor expenditure in the Great Ocean Road is assumed to apply for each sub-

area within the region (not applicable for TRA’s tourism regions).  

 

Total domestic overnight expenditure and international expenditure for Geelong Otway were 

derived by using the per night expenditure in the Great Ocean Road times the number of 

nights spent in Geelong Otway. For domestic daytrip expenditure in Geelong Otway, the per 

daytrip visitor expenditure in the Great Ocean Road times the number of daytrip visitors to 

Geelong Otway was used. 

 

3.3 Definitions: 

International overnight visitor = an international resident, aged 15 and over, who visited 

Australia (for a period of no more than 12 months) and stayed at least one night in the 

‘destination’. 

Domestic overnight trip = a trip involving a stay away from home for at least one night (but 
for no more than 12 months), at a place (in Australia) at least 40km from home. 

Domestic overnight visitor = an Australian resident, aged 15 and over, who had taken a 

domestic overnight trip. 

Domestic daytrip = a round trip for a distance of at least 50km, of a duration of at least 4 

hours but not involving a night away from home (same day travel as part of overnight travel 

is excluded, as is routine travel such as commuting between work/school and home). 

Domestic daytrip visitor = an Australian resident, aged 15 and over, who had taken a 
domestic daytrip. 

Outbound trip = a trip involving a stay away from home for at least one night (but for no 

more than 12 months), at a place outside Australia. 

Outbound visitor = an Australian resident, aged 15 and over, who had taken an outbound trip. 

The Great Ocean Road = the tourism regions of ‘Geelong’ and ‘Western’ (TRA regional 
classification). 

Geelong Otway = the SLAs of: Bellarine - Inner; Corio - Inner; Geelong; Geelong West; 

Newtown; South Barwon - Inner; Greater Geelong (C) - pt B; Greater Geelong (C) - pt C; 

Queenscliffe (B); Surf Coast (S) – East; Surf Coast (S) – West; Colac-Otway (S) - Colac; 

Colac-Otway (S) - North; Colac-Otway (S) - South; Golden Plains (S) – North-West; and 
Golden Plains (S) – South-East. 

Melbourne = the tourism region ‘Melbourne’ (TRA regional classification). 

Regional Victoria = all tourism regions in Victoria other than ‘Melbourne’. 
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3.4 Sampling variability and data confidence intervals 

The IVS and the NVS are sample surveys. The results are subject to sampling variability, and 

therefore may differ from figures that would have been obtained if a census had been used:  

 

 any IVS estimates below 5,000 for visitors and 500,000 for nights should be for internal 

use only; and  

 any NVS estimates below 50,000 for overnight visitors, 500,000 for nights and 200,000 

for daytrips should be for internal use only.  

 

Percentage change figures provided in this report do not necessarily represent statistically 

significant change. 

 

 

4. Disclaimer 

The information in this report is presented in good faith and on the basis that neither 

datainsights, nor its agents or employees, are liable (whether by reason of error, omission, 

negligence, lack of care or otherwise) to any person for any damage or loss whatsoever which 

has occurred or may occur in relation to that person taking or not taking (as the case may be) 

action in respect of any statement, information or advice given in the report. 

 

The National Visitor Survey and the International Visitor Survey are sample surveys. As with 

all sample surveys, the results are subject to sampling variability, and therefore may differ 

from figures that would have been obtained if a census had been used. Users of the data are 

advised to consult data confidence tables contained in publications relevant to each survey or 

otherwise available from those organisations administrating or managing the surveys before 

drawing any conclusions or inferences, or taking any action, based on the data. 

 

 

5. © Copyright 

This work is copyright. Apart from any use, as permitted under Copyright Act 1968, no part 

of this work may be reproduced, without written permission of datainsights or Geelong 

Otway Tourism Inc. 

 


